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Franklin Gives Added Details 
Of 12-Cylinder, 144-In. W.B. 
Presented to Public Today 


Power Plant of New Line 


Air Cooling With Supercharging Device Already 
Presented on Airman Series 


Syracuse, N. Y., April 8. 


pany today gives added details of the twelve cylinder, 


inch wheel base car, the impenc 


announced at the time of the New York Automobile Show. 


The aged plant of this new line * 
has the traditional Franklin air | 


cooling, with the supercharging de- | 
vice already presented on the Air- | 
man series. The bore and stroke | 
are 3', by 4 inches, giving a cubic | 
inch capacity of 398. The compres- | 
sion ratio is 5.12 to 1. It is stated 
that the engine develops 150 horse | 
power at 3,100 r. p. m. 

Its valve-in-the-head cylinders are 
separately cast and mounted in two| 
banks at a 60-degree angle. Cooling | 
is accomplished by leading the air} 
draft from the fan housing in front | 
to the space within the V and thence | 
across the cooling fins on the two | 
rows of cylinders down. directly to| 
the outside air. The spot-controlled 
temperature feature is already fa- 
miliar from descriptions of the pre- | 
vious Airman series. 

All parts needing adjustment are | 
easily accessible. The ignition unit 
and the carburetor are at the top of | 
the cylinders, the valves are in the 
head, easily uncovered. The elec- 
trical units are within direct reach. 

The crank shaft is carried in! 
seven main bearings. The main and 
rod bearings are fitted with steel- 


(Continued on Page 8) 


PONTIAC OPENS NEW 
N. Y. SERVICE STATION) 


New York, April 8.—A, C. Tiede- 
mann, Jr., general manager of the 
Pontiae local retail branches, an- 
mounces the opening on April 6 of 
a new enlarged service station at 
229 West 66th Street. The in- 
creased volume of service business 
made the acquisition of these new | 


os 


(Continued on Page 5) 


W \ eee one months, according to i the hands of dealers in the United States as of 4 
“SHO GAIN OVER FEBRUARY Byron C. Foy, president of this divi-| approximated 189,000, according to an estimate based on 
‘aes of the Chrysler corporation. | jndicated production of sales for the month of March, This 


New York, April 8.—Ma 
cars to consumers in the Uni 


99 


against 101,339 for the corresponding month a year ago. 
The consumer sales in the United» renee. 


States for March represent a gain 
over February this year with the 
comparative totals being 48,717 for 
March, against 46,885 in February. 

Consumer sales in the United 
Stutes for the first quarter this 
year totaled 143,514, as compared 
with 231,881 in the first quarter last 
year. Sales to dealers in the 
United States during the same 
pericd this year totaled 166,304, as 
compared with 255,997 in the first 
quarter 1931. Total sales to deal- 
ers in the United States and 
Canada, plus overseas shipments 
during the firs. quarter, were 197,- 
256 this year, as compared with 


(Continued on Page 3) 
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tors of Canada reports spring orders | 
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NEW YORK, SATURDAY, APRIL 9, 1932 


Spring Selling Season Opens 
Today as Special Exhibits End 


MOTOR TRUCK GROUP 
| HEARS N. B. SWAYNE 
| AT ANNUAL DINNER 


5 Cents. $12 Per Year. 





| Week's Campaign by Entire fiedueey Rated as 
Greatest in History; Prospect Lists 
Give Dealers Edge 


Has Traditional Franklin 


-. ; : ; Jetroi il 8.—Saturday, April 9, will stand out fro 

—Franklin Automobile Com- : y I etroit, April ; aturday, : ‘I ril ; sta ut ir = 

144 New York, April 8. — More than; other days in this year, as it marks the close of a concerted 

. . “~, | 700 commercial vehicle operators, | drive on the part of the entire automotive industry to arouse 
ling arrival of which was firs i shi : pass need ec ae ee 

as oa a t/representing the ownership of more |new interest in its products and the opening of the active 


than 100,000 commercial! vehicles, | 5.4.5 ‘ ‘ 1 : 7 
| 1932 spring selling season. The past week will, perhaps, go 


were present at the 22d annual din- | : . . : : . 
ner of the Motor Truck Association | down in the history of American business as one of the out- 


of America, Inc., which was held| standing merchandising efforts of all times. 
here last night in the grand ball- Actual sales. however 


USED CAR DEALERS 
| room of the Hotel Pennsylvania. subordinated to building buyer in- 


OF WISCONSIN LOSE Noah B. Swayne, president of | MARCH NEW CAR 
\Burns Brothers, the largest retail terest and bringing home to the 
LICENSE LAW Wael cece of coal in the United SALES SHOW GAIN people of America the need to stop 


| States, was the principal speaker | needless hoarding and put men to 
be his remarks, Mr. Swayne com - OVER FEB TOTAL | wor supplying the things the people 
imente 1e (WV c 1e@ assocla- | . , > atic , ‘ ‘ > 
brought by the Wisconsin Used Car} tion in educating its members and | - ms nation now —_ and a 
: a g its bers ¢ Reports from all over the country 
Dealers’ Associati Ds 19 ‘oug > > gover ‘ “9 1; : : 
7 oe a womans on to test the 32 through them the governor and leg- Polk & |indicate that in this the industry has 
license law has been dismissed in/|islature in having adopted a state been most successful. The spring 
Circuit Court here. The association | license fee which increased fees by Selling season opens with bulging 
sought to obtain an injunction re-|65 per cent. for a period of one year|senger car sales figures for March prospect lists in all dealerships and 
straining enforcement of the law. |only rather than the proposed tax,|in seven states. The total confirm with the public better acquainted 
Attorney for the association in-| which in some instances would have} the trend indicated in previous | »j¢) all cars being offered by the 
tends to bring a new suit, naming a/| - - | compilations. The March - sales} various car makers Moving in 
i =} (Continued on Page 5 aah i ; . : Se 
used car dealer as plaintiff. He con ontinued ge 5) records are running ahead of meee unison, the industry has spared no 
of February this year, but well be-/oxnense in advertising, special ex- 


ey ew TA 


have been 


Milwaukee, Wis., April 8.—Action 


8.—R. L. 
announced 


Detroit, 
| Company 


April 


today pas- 





since it requires used car Gontere s hind those for March, 1931, |hibits. radio and actual demonstra- 
to buy licenses for all their cars and | | Total passenger car sales in the/tions qurine the past week in a 
allows new automobile dealers to| ENTIRE MOTOR WHEEL seven states so far reporting are /campaign which unquestionably has 
use “star” licenses for their entire | 11,046. This compares with 10,227/peen the most fundamentally sound 
stock. conducted against the 


ADVERTISING ACCOUNT) Feoitary "1932, and witn 24505 in [ative vet : 
| February, 1932, and with 24,565 in present depression. 
March of last year. The drop be-| wHesitancy on the part of the 
low last year’s .levels is running public regarding new models has 
considerably over 50 per _ cent.|peen removed through the introduc- 
Our readers, however, must re-/tion of the new Ford and the new 
member that in March this year the | Plymoutn. 
Ford Company was almost out of | Most encouraging reports from its 
production, while in March, 1931, it| far-flung front of fifty-five cities 
was operating full blast. ; where spring shows are keing held 
The first sign of improvement in have come to General Motors head- 
sales should come with reports on| quarters in this city, and the 
the month of April. In the | express themselves as 


Detroit, April 8.—Harry F. Har- 
| per, president of Motor Wheel Cor- 


G. M. OF CANADA’S 
SPRING SALES NEAR | poration of Lansing, announces the 
$1,000,000 MARK irene Navertising, merchandising 


and public relations counsel for the 
Mo- heater division of the Motor Wheel | 
Corporation. 


from industrial and commercial or- | The heater division of the Motor | 
ganizations for fleets of automobiles | Wheel Corporation mana&factures a 
aggregating nearly one million dol- | \line of oil burning domestic utilities 
lars. |Which includes automatic 

Many lines of industry are rep- | control,” boiler units for 
resented by the purchasers, Sales| ot water heat, 
include 20 Chevrolets to Gutta Per- 
cha and Rubber. Ltd.; 50 units, in- | 


Sa imece” SOTO SHOWS SALES DEALER NEW CAR INVENTORIES 


son's Tds.; 25 Chevrolets to Salada GAINS IN FEB. -MARCH ' 


coins ae ANSINFERAARE "AS OF APRIL 1 ABOUT 199,000 


|of De Soto motor cars for the week 
ending March 19, the latest period 
= which figures are available, were 

e largest of any week in the last | . 





Montreal, April 8.—General 
figures | executives 
for the present month there should | highly pleased with results, both in 
| be reflected the results of the gen-/the way of attendance as well as 
“weather | 4a1 sales drive by the industry and | sales, 


steam or | the Ford announcement of new! Naturally the one question 
automatic water p 





that 





if ontinued = on _Page 7) (Continued | on | Page 3) 


(Continued on Page 3) 


New York, April 8.—Inventories of new passenger cars 
April 1 





| > 2 . . . 
| During the first three weeks of| penresented an increase of 8,000 units, or 4.4 per cent., over 
| March sales of De Soto cars to the he antl ted banka # M } L, f 181.000 

rch sales of General Motors| public exceeded sales in the cor- age ee . ca car 8 See ao arcn 1, OF 101,VUU. 

. ss al ah r 4A cae , The March igure represents a _ 
ted States totaled 48, 717, as responding week of last year by} Li 
, revision of the former estimate of ae ilies iiieaes oor 
137.00 for that date, production for February having been 6,000 units 


under the 100,000 estimated at the 
time the March 1 dealer stock fig- 
ure was arrived at. This brought 
the stocks down 6,000 units. 

Inventories of 189,000, as of April 
1, 1932, compared with 310,400 for 
the same date last year, the de- 
crease having amounted to 121 400 
| units, or 39 per cent., thus keeping 
|stocks in line with actual business 
being done. 

The industry continues to meet 
with success in its efforts to hold 
production of passenger cars to 
actual sales, and there is no indica- 
tion that this spring will see a 
heavy upturn ingstocks, even with 
the Ford Motor Company geiting 
under way with its new models. 


(C ontinued on Page 3) 








FRANKLIN twelve, five-passenger brougham (Continued on Page 6) 
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FRANKLIN twelve club brougham 





with 2,700 square feet of floor space. 
The building in which it is located 
received a prize as the best con- 
struction on Long Island in 1931 
W. A. Washburn is president of 
| the company and M. C. King, sec- 
|retary and treasurer. Mr. Washburn 
| has been with the Chrysler since its 


M. E. W. A. ADDS 16 NEW 
MEMBERS TO ROSTER 


New York, April 8.—Addition of 
sixteen new members throughout 


LUCAS DISCUSSES — 


ADVERTISING VALUE’ 


Chicago, April 8.—Ottis Lucas, ad- 
|vertising manager of Studebaker, 


|\last night addressed the Advertising | 


| SPARKS from 


DETROIT | 


Low-Pressure Tires 


7 * 


* 


Advantages of Doughnuts 


* < 


¥ 


Radio Control 


¥ ~ * 


Visiting Fireman 


| 7: * - 


Herb Foust 


| Chris Sinsabaugh—Detroit Editor | 





T’S possible, the rubber people tell me, to remove the core 


the East, Middle West and South is 
just announced at headquarters of 
the Motor and Equipment Whole- 
salers Association through B. W. 
Ruark, general manager, in Chicago. 
The newly added jobbers are as fol- 
lows: 

Alexander-Seewald Company, At- 
lanta, Ga.; Butts & Ordway Com- 
pany, Boston, Mass.; Clemons Auto 


Supply Company, Eau Claire, Wis.; | 


| inauguration and Mr. King has been 
connected with various Chrysler 
dealerships in the New York terri- 
| tory. 


BUDD WHEEL STEPS UP 
APRIL-MAY PRODUCTION 


Detroit, April 8.—Increases in pro- 
duction scheduled for April and May, 





Creston Auto Company, Creston, Ia.; 
General Motor Equipment Company, 
Inc., Mitchell, S. D.; Hausam. Inc., 
Sedalia, Mo.; H. S. Helander Auto 
Supply Company, Stamford, Conn.; 
Magic Auto Supply Company, Hart- 
ford, Conn.; Myers Tri-State Supply 
Company, Joplin, Mo.; Reichardt 
Automotive Supply Company, Mil- 
waukee, Wis.; Richards & Conover | 
Hardware Company, Kansas City, | 
Mo.; Max Schaffer, New York city; | 
S. & S. Auto Equipment Company, | 
Jamaica, N. Y.; Taylor Auto Supply | 
Company, Wilmington, Del.; Water- | 
town Motor Accessories Company, 
Watertown, S. D.; and Chesapeake | 
Auto Supply Company, Norfolk, Va. 
“We interpret the rapid increase 
in our membership as an indication 
of growing recognition by jobbers 
of the importance of the Motor and 
Equipment Wholesalers Association 
and its affiliated regional groups in 
aiding automotive jobbers through- 
out the country,” said Mr. Ruark. 


SEMINOLE MOTOR CO., OPENS 
CHRYSLER DEALERSHIP | 
New York, April 8.—The Seminole | 
Motor Company is opening a new 
Chrysler agency at 112-01 Queens 
Boulevard, Forest Hills, L. I, on 
Saturday, April 
business will have a fine showroom 


9 


More Than 65% of All Automotive 
Shops That Charge Batteries Use 


/as a result of important orders from 
jautomotive manufacturers for 
| wheels, brakes and brake drums, are 
jannounced by Budd Wheel Com- 
pany. 

These increased schedules call for 
an April production larger than that 
of any month since October, 1931, 
and May volume greater than that 
of any month since last May. 


HUDSON-ESSEX SALES 
UP ON SPRING SHOWS 


Detroit, April 8—Chester G. Ab- 
| bott, general sales manager of the 
Hudson Motor Car Company, today 
announced that his company was 
not considering any price reductions 
at this time. 

Mr. Abbott also 
reports from 
| throughout the 
| material increases in 
|sales during the special showings 
in dealer establishments this week. 


announced that 
major markets 
country indicate 


BUYS PONTIAC DEALERSHIP 
Audubon, Ia., April 8—Andy An- 
derson thas purchased the Pontiac 
dealership here from J. P. Jorgen- 


This place of|son and assumed its management! ment, 


this week. 


G-E TUNGAR 


Battery 


Charters 


The reason—over a period of 


16 years G-E Tu 
the maximum in 
ice, and long 

battery chargin 


New simplifi 
panels, long bi 


ugar has brought 
net profit, serv- 
charger life to 
g departments. 


ed and easily operated control 
ilb life, proven correct design, 


and new safety features of today’s Tungars 


can bring profi 


t to you. Write for the facts, 


to Section A-1024, Merchandise Department, 


General Electri 


GENERAL @ ELECTRIC 
AUTOMOTIVE PRODUCTS | 


MERCHANDISE DEPARTMENT, GENERAL ELECTRIC COMPANY, BRIDGEPORT, CONNECTICUT 


c Company Bridgeport, Conn. 





Hudson-Essex | 


|Club of this city, explaining how 
prosperity’s ripples spread. He re- 
jferred to the increased sales of 
| Studebaker products this spring and 
explained the importance of adver- 





. * 


over 





of the tire valve of a low-pressure casing, now familiarly 
|termed the doughnut, and drive around the block before all 
ithe air has escaped and the tire flattened to the pavement. 
But it is something few of us will want to or have to do. 
ee naa te advertising in It just shows the possibilities of this new type which 
| 1932 is, ‘Will our advertising sell au- | threatens to take the automobile industry by storm. 
coe aa at retail?’ Consequently, * * * 
our first step is to localize our mar- hi di 2. : eae ‘ . 
kets, rants oad whan our newspaper | INASMUCH as this new proposition is comparatively 
| campaign as simplified and effective | new to most of us and practically Greek to the average car 
|as possible.” In stressing the im- | ° 4 
| portance of the automobile industry, | dealer called upon by a prospect to explain the advantages of 
Mr. oe = that oe ae a ‘the doughnut, let’s have some one who knows his stuff tell 
automobile industry has been the ; . . oes 
largest advertised i the United | us what they are. I think there is none better qualified to 
| e 1 1c 
States, and that one out of every | talk to the class on the subject than J. F, O’Shaughnessy, 
10 workers in the United States was i. oa . Sistine Mihai 
directly or indirectly connected with | general manager of the tire department of the United States 
the automobile industry. | Rubber Company. 
| “To my mind,” he declared, “the * 
|}automobile industry is in the best | oo . ’ , ODD. eas 
ae gee with no unwieldy | THERE ARE SEVEN distinct advantages the 
/new car stocks and with used car! balloon, O’Shaughnessy says. First, the low-pressure tire 
| stocks exceptionally low. Automo- ° ° a9 - ‘ 
ihe mein ae - so |gives greater riding and driving comfort, because its extra 
learned what the word ‘budget’|cushion effect reduces fatigue. It carries only twelve to 
ns and the sales mis gers hav ° . . o . 
evant g amg cge a |twenty pounds of air, depending on car weight and tire size. 
lems.” } Second, it insures greater safety, because the large 
: | volume of air at low pressure prevents sudden deflation 
| NEW DE VAUX DISTRIBUTOR | nm Pas 
FOR 70 IOWA COUNTIES | through puncture. The old-fashioned blowout cannot occur. 
Des Moines, Ia., April 8.—The Cen- | Third, it increases both top speed and average speed. It 
bene, eae ee tous ane | eaiely brings up the average speed between two points, 
pointed De Vaux distributor in| because it permits travel at high speeds over normally bad 
'seventy Iowa counties, based upon | roads 
{the Central Market's record last | ens 4 ieee bic iaee il alias —. 
year as local distributor. The firm| Fourth, it increases effectiveness of braking, because it 
is establishing a wholesale depart-| pyovides an added grip on the road. The tire will allow the 
and is appointing dealers d i 7 . ee 
throughout its territory. driver to bring the car to a quicker stop without skidding. 
es Fifth, it adds an ultra-modern touch of beauty by giving 


‘the car a lower and sportier appearance. 

Sixth, it increases traction, which is so urgently needed 
on snow, soft gravel, mud or sand. It eliminates spinning 
|of wheels when starting on wet pavement, 

Seventh, it lessens shocks and vibration wear and tear 
'on the car, greatly delaying the time when body squeaks 
i'make themselves apparent, due to loosening of bolts. It 
'eliminates many shocks which tend to wear and loosen the 
'car’s mechanism, and so reduces eventual repair bills. 

| + * + 

ONE OF THE FEATURES of General Motors’ show 
week in Detroit has been the demonstration of controlling 
the operation of an automobile by radio, Maurice F. Francill 
of Chevrolet is the ringmaster. The apparatus consists of a 
radio-operating set on the running board of an automobile 
and a transmitting set which Francill holds in his arms. 

On the transmitting set is a telegraph key, by means of 
which Francill transmits his orders to the receiving set of 
the car. The transmitting set has a tube antenna five feet 
high, corresponding to a similar antenna on the receiving 
set, the latter being connected with the controls of the car. 

Francill’s bag of tricks include starting and stopping 
|the car, turning lights on and off and sounding the horn. 
| He even went so far as to run a street car this way. 

* * 

THROUGH PRE-VIEWING for the time being, the 
Detroit Chapter of the Paul Pry Association took advantage 

|of the lull Tuesday to turn out and meet a well-known visit- 
ing fireman, Ottis Lucas, advertising manager of Stude- 
baker, accompanied by Morrow Crum, Roche Agency 
publicist. 

Present at roll call were Brother Watson of the News, 
Brother Ross of the Times, Brother Webb 6f the Free Press, 
Brother Grundseth of the Wall Street Journal and Peeping 
| Tom of A. D. N. 

* 
WE’RE, that is Detroit, is losing another good man. 
Herb Foust, head of the local office of the Curtis Publishing 
Company, has been transferred to the New York office in the 
same capacity, and his portfolio here is being taken over 
by Tom Wade, 


* * 
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Andivien 4 the Market 


NALYSIS of the present market for motor cars pre- 
sents some interesting facts that do not exactly square 

with conditions as they have been for the past few months. 
At the present time there are about 25,000,000 motor 

in operation in this country. Of this 
20,000,000 were built as long ago as 1929, a goodly 








vehicles 
nearly 


proportion, of course, dating back of that year. Many of these | 


vehicles are being driven by owners who normally would 
have been in the market last year for new cars and certainly 
would be buying this spring. The reason why all this normal 
replacement has not been done is, of course, reduced income, 
uncertainty, fear and actual unemployment. 

Estimates of actual unemployment in the United States 
differ rather widely. The latest that we have seen run from 
6,000,000 to 8,000,000 out of work who normally would be 
gainfully employed. It is extremely probable that not more 
than half of our unemployed belong to the class normally 
owning motor cars. 

If we take the larger estimate of unemployment and 
say that 4,000,000 persons normally employed and normally 
owning motor cars are today out of work and without 
income, we are being rather generous. And this figure | 
would still leave 16,000,000 motor transportation users with | 
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United States and Canada 


number | 





'WINNINGHAM TAKES |. 
ENTIRE MOTOR WHEEL | 
ADVERTISING ACCOUNT 


(Continued from Pace 1) 
30! 


M. Retail Sales in Sak 
Show Gain Over February 


(Continued from Page 1) 


7 


047 in the first quarter of 1931.; the corresponding month a year ago. 


| heaters and oil burning cooking | gules of General Motors cars to! Below is a tabulation of Gencral 
| ranges. ; : Tri . ... | Motors ly sales r 1929, 193 
dealers in the United States in| Motors monthly sales for 1929, 1930, 


1931 and 1932 to date. 
“|are segregated to show: 


The figures 
(1) Sales of 


The 


organization 
to handle the 


Winningham 


March totaled 48,383, as against 98, 


| Was recently named 











vehicles that normally would have been replaced, who are | 
working and earning and consequently in the market 
legitimate prospects for new cars. 

Obviously the present psychological state of the coun- 
try has kept many buyers out of the market who actually | 
need new cars and would be justified in buying them. 

The point for dealers and their salesmen to remember 
is that they have a good-sized market, but the individuals 
composing it are still timorous and have got to be sold. The} 
present situation is one to test the mettle of our retail sales | 
departments, but decidedly the rewards are worth the effort. 


Wage Cuts | 


| 


as 


N a recent estimate of the amount of nominal value lost 
through the shrinkage of securities prices, we found the 
total placed at $75,000,000,000. It is difficult for the human 
mind to conceive the real meaning of a figure like this. This 
vast sum is greater than the entire wealth of many first- 
class countries. But when we come to analyze the meaning 


of the statement, we can find an explanation of many | 
developments that have been obscure. 
The removal of such a vast amount of value, even 


though it may have been largely “paper,” is a tremendous 
blow to the financial structure of any country. It percolates 
down from the owner living on dividends paid on the stock 
of industrial and other organizations to the laboring man 
working on a daily wage. 

Even “paper profits” result in work. The man who} 
has received money through an increased market price for | 
stock is ready to spend money in a thousand ways. But| 
let these profits shrink and disappear and the individuals 
who have held or are holding the securities retrench in their 
expenditures, and the whole line down to the laborer suffers. 

Under pressure of such conditions cuts in wage scales 
were inevitable. Employers have been accused of taking 
advantage of the depression to cut wages. In most cases 
the actual fact is that the employer is not able to pay the! 
old rate, if he is to continue operations. 

Wage cuts are almost unavoidable, but it would be an 
excellent thing for all concerned if the employees could be 
assured that when the financial situation justifies they 
will have their old scale back again as promptly as they got | 
the cut during the depression. 












15-22—London, England. Olympia Show. 


oe Ante tah.) |vo® for the corresponding month a|General Motors cars to consumers in 
automotive division of Motor Wheel, | yoay ag the United States, (2) sales of Gen- 
but this last appointment places all Sa! of General Motors cars to! eral Motors cars to dealers in the 
idvertising of Motor Wheel Cor- | deale in the United States and); United States and (3) total sales of 
poration with th Winnigham Ca , t ith shipments} General Motors cars to dealers in 
wency Snes t Coler has been ap Overseas during the ame month,|the United States and Canada, plus 
pointed the account executive totaicd o9,62C, as agai 119,195 for | overseas shipment 
SALES TO CONSUMERS IN UNITED STATES 
DE SOTO SHOWS SALES 1032 1931 1930 1929 
vant 47,942 61,566 74,157 73,989 
GAINS IN FEB -MARCI [J | Fe>: 46.255 68.976 82,742 110,148 
7k BAUSS! March .....c.cccc cece ee eee 43,717 101,339 123,781 166,942 
} April 125.663 142,004 173,201 
Ma ge myF 21917 20 19 
(Continued from Page 1) a 122,717 131,817 169,034 
Wee inéess 103,503 97,318 154,437 
more than 63 per cent. Total sa 85,054 £0,147 147,079 
for these three weeks this year were | Al 62.576 86,426 151,722 
2,383 units, as against 1,456 units in | Septemb 51,749 75.805 124,723 
the same period of 1931 Octor 49,042 97,757 114,408 
| Registration figures covering all; November . ...... i73 1,757 68,893 
makes of cars which are now avail- | Dev I 53.583 57,989 44.216 
able for twenty-eight states for eb- 
ruary show that De Soto retail sa! r ! 37 1.057.710 1,498,792 
for that month were 54 per cent ALES TO DUA U: LD STATES 
greater than they were in February, ' 
02 02 9 
1931. eS I 1939 1929 
J tary 76,681 94,453 95,441 
, = uy ry 60.373 119,904 141,222 
'CARTER’S CARBURETOR Merch .......ss0+. 98,943 118,081 176,510 
| USED ON NEW PLYMOUTH April 132 629 132 365 176,634 
| May 136.778 136,169 175,873 
; ‘ i June 190,270 87,595 163,704 
St. Louis, Mo., April 8.—The cat- | juiy 78,723 70,716 157,111 
buretor used on the new Plymouth | Au ust 62,667 76.140 147.351 
| is not a B. & B. as stated in the | September 47.89 69.901 127,220 
| description of the car in Automo- | O¢; A ee °1 205 29 994 98.559 
tive Daily News. The instrument iS} November ©3716 48.155 39.745 
of Chrysler design, manufactured | pecemper 68.650 68.252 36.482 
and serviced by the Carter Carbure- (i Fed Saree 
tor C sany ; S city. on e2/ ‘ 7 non one 
tor Company of this ¢ Total stall “ 923,630 1,035,660 1,535,852 
TOTAL SALES TO DEALERS IN U. S. AND CANADA, PLUS OVER- 
| COMING EVENTS | SEAS SHIPMENTS 
i | j 1932 1931 1930 1929 
aaaee | January 74,710 89,349 106,509 127,580 
5 February 52,85 96,00: 26,196 7 
2-10—Detroit, Mich. Aeronautica! Chain- February ..seeeeceeeeeeeees 6 = oe 1 6 a ane 
ber of Commerce, National Aircraft | March ..........++.+. 59,696 119,195 135,930 20,391 
. spew. ieee ' si PADPTIL .. 0... cece ee erees 154,252 150,661 227,718 
7-30—Tel Aviv, Palestine. evan air : e9 me 4 oe 
11-16—Boston, Mass. American Oi! Burne: | May ..-- ee cee eee eee eeeeeeee 153,730 147,483 220,277 
Association, Ninth Annual Conven | June .....cecccceccccccecees 111,668 97,440 200,754 
tion ly ss AAC "e 6 
11-17—Asbury Park, N S. Automobile | July eeeeseeeeeeeeseeseese  c88e88 87,449 79,976 189,428 
Show OE Oe ES 70,078 85,610 168,185 
12-27—Milan, Italy. International Auto- | So ptember 58,122 78.792 146,483 
mobile Salon, 0titi—(‘L WEES ccc ccc ccccrccre § « coccce - ~ : en = 
21-29—Cleveland, O. National Petroleum | OCtObDeEr ........0.eeeeeeceee te eeee 5,975 28,253 122,104 
Association, semi-annual meeting,| November .......-cecccccccce cacees 29.359 57,257 60,977 
Hotel Cleveland ieee ” ‘ 9° 
23-May 2—Zagreb, Jugo-Slavia, Automobile | December .,..+.+-++++:. 79,529 80,008 40,222 
Salon | __—- ance —— ee ———-- 
27-29—New York city. American Welding | ~~? "47 ‘ 
Society. acc oa ce cates 1,074,709 1,174,115 1,899,267 
MAY Unit sales of Chaeeeiel t, Pontiac, Oldsmobile, Buick, La Salle and 
1- 8—Penzan, Poland. Internationa! Fair | Cadillac passenger and commercial cars are included in the | above figure. 
2- 6—Philadelphia, Pa. American Society ene entniente on ai 
of Mechanical Engineers manage: | 


ment division meeting. 


_| WHOLESALE CONFERENCE | SELLING SEASON 
OPENS AS SPECIAL 


4- oa 7, Nationa! For 
& Cc ri 
4- [—Dublin, freland. Commercial Ca: | HELD IN LITTLE ROCK 


Show 
7-11—Cleveland, O. American Society for | | 


Testing Materials, meeting . . ~The 
7-16—Budapest, Hungary. Internationa) _ Little Rock, Ark., April 8—The | 
Fair, first general sales conference of the j 


12-13—Cleveland, 0. American Gear Oxburn, Crow & Yantis Company, | 
Iagnufacturers’ Association, meet-| distributor of automotive supplies in| ; 
16-20—San Francisco, Cal. United States | five Southern states, was held at the | (Continued from Page 1!) 
ae of Commerce, annual) Hotel Lafayette with more than 100 | follows reports of big crowds at each 
19-20—Chicago, Ii. National Battery+store managers and repecentatives 4 alt of these extn is. “A 
ners Seen meet- present. Approximately fifty repre- and all 0 lese exhi mans S, ire 
23-28—Chicago, Hl, Radio Manufacturers |Sentatives of manufacturers were| they selling any cars?” and while 
Secession, meeting, Hotel Sher- | present for the opening session. | no definite. statements are being 
JUNE Addresses by representatives of|made as to business done G. M. 
Bordeaux, France. Automobile|the Clifton Manufacturing Com-| executives declare that sales are 
Show. pany and the Whittaker Battery| running far in excess of their ex- 
Gork, Ireland, Commercial Car) Supply Company were features. A/| pectations—that they are confident 
Paris, France.—International Auto- | discussion of purchases and credits| that the big effort has succeeded in 
mobile Manufacturers Association | concluded the program. ;}opening up the market—that cars 
saan anneal Motor Transport |are being sold in goodly numbers. 
1- 3—Tulsa, Okla. American Petroleum COLLINS CORP. EXPANDS But there will be no statements 
ee mid-year meeting, Mayo Los Angeles, April 8—The W. H.| issued as to the actual number of 
8-11—State College, Pa. American So-| Collins Corporation, which took over| sales at all shows, in accordance 
tienes Ol and tae eee Na-!the Willys-Overland distributorship| with General Motors’ policy, it is 
\2-17—White Sulphur Springs, W. Va.|in January, has opened a new and| believed, so the public will have to 


used car store at 1065 South Figueroa | wait for the monthly report on sales 


St. as its first expansion move. The|in general, made by G. M. for the 
out about 


Society of Automotive 
summer meeting. 
20-24—Atlantice City, N. J. 


Engineers, 


American So- 


ciety for Testing Materials, annua! | store, which will be known as Col-| 2mSwer. This will come 
tin é a- all, , 
ee ee Haddon Hall. | ins Motors, occupies a large build- | May 9 Rs i a aad 
. 1e show wee rind: omor- 
3—France. Grand Prix Automobile|ing, with floor space of 10,000 | ght d it is decl _ Gen 
mace : square feet and attractive show-|'OW night, and it is declared Gen- 
5- 0—Southampten, England. Commer- aemind {eral Motors is satisfied that it 
cla ar 10W —we > > ¢ 
9-10—Belgium. Grand Prix Automobile picked the psychological moment to 
Race. | NAMED SERVICE MANAGER | put on its spring drive. Not only 
17—Germany. Grand Prix Automobile : e shows themsclves undoubte 
Race. Atlanta, Ga., April 8—W. A. Goss, | # are the sh BERSESY . ae d 
20-22—Llandrindod, Wales. Commercia) : he enty-four years’ _| successes, but dealers in the fifty- 
. p who has had twenty-four years’ ex-|°. en : p 
Car Show. : ; : . | five cities report that unusual busi- 
; 7 perience in the automotive service : é : : 
OCTOBER }ness has materialized for them be- 
3- 7—Washington, D. C. National Safety | field, has just been appointed serv- ; ; ae eee 
Council. meetin |cause of these exhibitions. 
- aoe mesg. ice manager for Anthony Buick, | : 
3- 7—Buffalo, N. Y. Nationa! Metal Ex- ine local Buick dealership. 
position, 174th Regiment Armory ° | ‘ 2s 
W. H. Eisenman, 7016 Euclid Ave, FORD FIRM REORGANIZES 


Cleveland, director. 

3- 7—Buffalo, N. Y¥. National Meta! 
Congress. Sponsored by American 
Society for Stee] Treating, with co- 
operation of American Society otf 


C. G. SMITH APPOINTED | Buffalo, April 8—The O’Brien Mo- 
Atlanta, Ga., April 8—Charles G.| tor Company, Inc., large Ford dealer 
Smith has just been appointed Chev-| here, has reorganized as the Cooley- 





Mechanical Engineers, Institute of | rolet zone sales manager for the At-/| O’Brien Motor Corporation. Alfred 
Metals and Iron and Steel Divisions ; . j ey ic recide ¢ ¢ 

ot American fnsttete ef Mining lanta territory, succeeding R. W.| A. Cooley is president and Paul 
and Metallurgical Engineers, Ameri- | Peek, who has been transferred to| Gardner is general manager. The 


can Welding Society, Wire Associa- be continued at 516 


San Antonio, 
tion. 


Atlanta from Memphis. 


Mr. Smith comes to} business will 
West Utica St. 
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Retail Salesmen 


This department is devoted to the interests of the retail sales divi- 
sion of the industry. Salesmen, this is your department. Automotive 
Daily News wants you to get something from this department that will 
help you in your work on the firing line. It wants you to pass on 
your own experiences, successes, failures to help your brother salesmen. 
Send in your story in the form of a letter, or even a postal card, and 
let us get it ready for publication. Your achievement or your mistake 
may help another salesman to make sales or avoid errors that cost 
you commissions, 

Dealers read this page. Give us the benefit of your reactions on 
these problems that affect the work of your salesmen, the men on the 
firing line, the men who bring home the bacon or don’t, 


THE 1932 MODEL SALESMAN 


By CLINT AMOROUS, V. P. 
Kempton Cadillac Co., Washington, D. C. 

Factories have made extensive research work and have 
continually developed motor cars until the present fine stage 
of transportation has been reached. They have literally 
several billion dollars invested in plants, tools, materials and 
good will, yet the return on all of this investment is in the 
hands of the salesman in contact with the customer. 

There is an old saying that sales- 

men are born and not made. How-/ certainly not facing the 
this is not true, and, further, | prosperity buyer. 
must constantly remake; Today all factories 
themselves to meet the changing} models, but very few sale: 
conditions. Heavier armor requires| converted themselves into 1932 
heavier redesigned projectiles, and| model salesmen, and this can, and 
the 1932 public has the latest in| must, be done by those who would 
armor plate. In fact, when condi- | survive. 
tions become strained, it develops a We have all examined the speci- 
severe buying type, so this brings up} fications of the 1932 cars, so it is 
the question of what evolution the| now time to examine a few of the 
salesman has gone through to meet specifications of the 1932 salesmen, 
the 1932 buying public, as we are' and this will disclose that | it is not 


old type of 
ever, 


salesmen have 1932 


men have 


CUMULATIVE NEW PASSENGER CAR 


Figures in this table are from R. L. 


New York city, are included in the New York state total. 


In this table 46 states and the District of Columbia 


AUBURN GROUP _ 


States 


Alabama 


Arizona 4 °° ®# ©2212 


10 2; 
208 ~ 225 
36, ~=«12 


Cc alifornia 


Colorado 
Connecticut 


_ CHRYSLER GROUP 


|an impossible task for those who 
| have ambition to earn more money 
to go through this personal research 
| work and increase their carnings 
| with the splendid new models that 
| the industry is offering to the buyer, 
| Many salesmen are still using 
prospect files which they have ac- 
cumulated over a period of years, 
so these prospect files are of ancient 
vintage and are not suited to pres- 
ent conditions. There is a vague 
hope on the part of the salesmen 
that one of these names will walk 
in and buy, so the first necessary 
step for the money-making sales- 
man is to get a 1932 model prospect 
file of the people who need motor 
cars this year. He can examine and 
improve his file, cutting out the 
deadwood and sifting it out to 1932 
“paydirt,” then accumulate all the 
names he can handle of this quality 
—not too many—as too many is as 


fatal as too few—the quantity de- | thing 


pends entirely on the individuals’ 
own ability to handle well the num- 
ber he determines. 

Knowing his market 
him in a position to start 
However, he must have 
specifications to get his income out 
of the 1932 buyers. 

One basic specification on a motor 
car is a self-starter and no one will 
buy a vehicle without tiis, so the 
1932 salesman must have a _ self- 
starter—crank up and work by pro- 
ducing contacts and converting these 
into appraisals and demonstrations. 

Another specification is product 
knowledge, as the day is over for 


then places 


work. 
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114 
~ 
164 
621 


101] 

~ 34 

65 

: 1027| 
149[ «187 
183, ~—St«SO 





13 

| —s«36 

8 
-104[ 182, 

32 | 60 

~ 8 25 
6] 44 
5{ ~—«i19 
2| 4 
19| 39 


36{ 102) 


Delaware _ 


Illinois 
Indiana 
lowa 
Kentucky — 
L ouisiana 
Maine _ 
Maryland — 
Massach usetts | 
Michigan 28] ~=—«:189, 








— 
——«dAB2Yt~<Cté‘é 
— —_ sa 
813] ~—~«304 

“351f 
~ 136] 

221] 
99 | 
—3- 
 —_— 
«416 {> 
~ 659, 


183) 
~ 136; 
47 
130, 
245 
~ 329 








Minnesota 13, ~—«66 
“Mississippi ‘| iP .. 
Missouri aoe 59 117) 
Montana — ' 


216 | 


190, 
31] (96 


857 


912] 





Nebraska 
Nevada 


New Hampshire — 
New Jersey 
New Mexico _ 
"New York 

North Carolina _ 
North Dakota _ 


Ohio 


certain | 





FORD GROUP 


652] 


the salesman who does not know 
his product, and no more foolish 
answers will be taken by the intel- 
ligent buying public, who are cer- 
tainly motorwise today and are out 
to buy value. 

This modern salesman will also 
have to become, so to speak, a com- 
mercial detective and secure quickly 


{all of the information that he can | 


the size of his 
interest, 


about the prospect, 
family, all the things of 
and the use to which he places a 
motor car, as it is much easier to 
pierce the armor plate of a prospect 
when you are thoroughly familiar 
with the vital spots. 

Another 


edge of people or human nature, and | 


good 
time 


been acquired by 
a period of 
contact with 


this has 
Salesmen over 
through actual 
public. 
experience and thought. This is one 
that factories cannot teach | 
and one the individual can acquire 
for himself; 
tion. Factories often lay stress on 
various mechanical features which 
they claim are superior to competi- 


tive products, and it is just as often | 
the case that some minor details of | 
in- | 


convenience in your. product 
terest the purchaser more than the 
heavy detailed technical description. 
It is a fact that a color of the up- 
holstery may be sufficiently pleasing 
to a woman to determine her pur- 


chase, where horse power and trans- | 


missions are “Greek” to her and of 
no real interest, 


of human nature, or as it is mysteri- 


specification is a knowl- | 


the | 
It is really the product of | 


it is a vital specifica- | 


so this knowledge | 


This Is Your Page | 


| ously called, psychology, is one of 
the greatest assets to the modern 
professional salesman. 

There is a purchasing agent spcci- 
fication to this new salesman of the 
motor car industry as there are 
|many excellent salesmen today who 
have no conception of how to buy a 
used car, and even the deals which 
| they bring in are not profitable to 
the firm. The value of the new car 
is established by the factory list 
price, and no one disputes that price. 
However, it is entirely in the hands 
of the salesman to establish the ap- 
praised value of the used car in the 
; mind of the purchaser, and there are 
|} many methods of doing this, the 
| first of which is to convince himself 
that the house has given him a fair 
appraisal on the used car and then 
|eStablish this firmly with the pur- 
chaser. Space is too limited in this 
| artic le to go. into all the details of 
| purchasing a used car, but there are 
| many good buyers, many modern 
selesmen, and their income is ma- 
terially increased both in the 
‘amount of cash that they briny in 
j}and the deals that they do not lose 
to competition on account of over- 
allowance. 

Another specification is to be a 
|'good “closer,”’ aS we are in an age 
when the public has a speedy change 
lof mind, and if you do not get them 
'when they are “hot,” you may lcese 
them. To aid a salesman in closing, 
let him ask himself constantly when 
in contact with the purchaser, 
“What is preventing me from get- 
ting th this order now?” 








Polk & Co. of Detroit, with the exception of Mlineis, which are supplied by the Robinson Advertising Service, Springfield, U1L., 
Some of this data has been published previously, but it is given here complete for the convenience of 
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Returns for today: Colorado, Kentucky, Louisiana, 
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Oklahoma __ 
Oregon 
Pennsylvania 
Rhode Island 


South Carolina 
South Dakota _ 
Tennessee 
Texas 
Utah 

Vermont _ 
Virginia 


Washington 
West Virginia 
Wisconsin 
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Motor Truck Group Hears 
| Swayne at Annual Dinner 


} (Continued from Page 1) 


increased the present tax by more | paid 24 per cent. of the license fees 
then 1400 per cent. and 38 per cent. of the gasoline 
y “I. presume,” said Mr. Swayne, | taxes of the state, or, combining the 
“that until recently a good many | two, 30 per cent. of the state rev- 
of us who are responsible for the|enue from motor vehicles. Some 
operation of motor trucks were like | one will say, ‘Yes, but they tear up 


the rest of the public, ignorant of | the highway and other motor ve- | 


a great many important facts about | hicles do not.’ Thomas McDonald, 
them. chief of the United States Bureau 

“My company operates 421 large|of Roads, says that heavy trucks 
trucks in the metropolitan area and | require a road bed 8 per cent. more 
I confess that when on a public! expensive than pleasure vehicles, 


highway in a passenger car a truck |but he also says’ that climatic | 


interfered with the freedom of my | conditions would require an even 
travel. I sympathized with the com- | higher standard than this, even if 
mon point of view. |there were no trucks. In othe: 

“The governor and the Legisla- | words, to withstand our climate the 
ture of the state of New York woke} highway must be built in such a 
me up by proposing a new scale of | way that the truck cannot injure it 
license fees. My company had been} and we should have to do that even 
paying $37,000 per year to license ils|if there were no trucks. And Mr. 
trucks in the state of New York,! McDonald States officially that ‘The 
and that payment was made with- | operation of the heavy truck units 
out much question annually. When | produces savings which more than 
we calculated the proposed new/offset the greater cost of the 


license rates as applied to our busi- | roads.’ I am referring to his testi- | 


ness it appeared that that $37,000} mony in 1931 before the Interstate 
annual payment would be increased | Commerce Commission. He is not 
to $478,000, if the new bill became a} alone in that opinion. A _ special 
Jaw. There was a rude awakening | commission reported to the Massa- 


and a conscientious and thorough! chusetts Legislature on December | 
study of the obligations and rights | 23, 1931, that ‘trucks make but slight 


of the trucks. ditference in the cost of roads.’ 
“Official records show that the “We ought not to let this occa- 
truck constitutes 14 per cent. of the | sion pass without devoting a mo- 


registered vehicles in New York.| ment or two to the present condi-| 
| step which had been urged for the | 


And, whatever the cause, they are|tions,” Mr. McDonald continued 
involved in only 12 per cent. of the | “Everywhere we hear it said that} 
accidents. Under the old law they there is very little work and a great 





REGISTRATION STATISTICS, FEBRUARY, 1932 


Car Division, Trenton, N. J. Metropolitan district figures, compiled by Sherlock & Arnold, 
our subscribers. Readers desiring county, city, or town lists, or lists of owners in any given section may obtain these by addressing any of these three companies 


New Jersey, which are furnished by the New Jersey Motor List Co., New 


Maine, Mississippi, Tennessee, Texas and Wyoming 














deal of unemployment. That is not 
altogether true in public office. It 
may be that there is very little work, 
but there is no unemployment and 
there has been no wage cut. It is a 
safe assumption that every execu- 


tive is scanning his business with 
careful thought to cut out unneces- 
sary activities, to lop off needless 


adjust salaries and wages to cor- 
respond to the value of the service 


that in public office. 


the United States. No one of us 


the necessary expense of Govern- 


circles to compel the same careful 
consideration of public expenditures 


budget is brought down to where 
the balancing does not hurt. When 
that happens, and not until then. 
shall we restore normal happiness 


I think we will.” 
Harold G. Hoffman, motor vehi- 
|cle commissioner of New Jersey, 


commercial vehicles was only await- 
ing the governor's signature to be- 
come a law. 





of motor vehicles of New York state, 
jin the course of his remarks ex- 


| pressed the opinion that the reci- | cquipped department located in the | opé ned on April 6. One of the larg- 
procal legislation being enacted by| basement where all necessary con- |est showrooms on Broadway, it has 
| veniences have been installed to fa- | been beautifully decorated, and new 


New Jersey was a gieat forward 


| past several years. 
In recognition of his service as 


expenditures, to eliminate waste, to} 
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performed. There is very little of} 
“No one of us has lost faith in| 


resents paying his proper share of | 
ae | design and layout. presents a com- 
ment. But it is time that we made} 
ourselves felt sufficiently in political | 


which we are giving to our own. The | 
National budget must be balanced, | 
no matter how it hurts, but we must | ™0° dern shop equipment has been | territory to be covered by the vehicle 
make it our business to see that the |)!‘ 


to our people. We can do this and | main floor, ignition, carton aryl 


stated that the bill providing full|Oakland and Pontiac parts will! The new location Is eas.ly 
reciprocity with other states for|be maintained and 


j;a 
la body work and welding depart- | one-half blocks from Broadway 
|ment are located. The executive The new Pontiac salon, locavecd in 
: , f ‘4 “¢ >¢ : iild v 
Charles A. Harnett, commissioner |and general offices are housed on |the old General Motors building on 
| the third floor. New car deliveries | the southeast corner of Broadway 





Sacral manages ot ibe amociation./( OM OF CANADA'S 
of a lestimenial given by members|“ GBPING CATEC NEAR 


| 


PONTIAC OPENS NEW -—-—s=91,000,000 MARK 
N.Y. SERVICE STATION) continues trom rage 


| Tea Company; 20 Chevrolets to 
(Continued from Page 1) | Liverplow Company; 20 Chevrolets 
to Swift Canadian Company; 20 
|Chevrolets to Canadian General 
Electric Company; 9 Pontiacs and 3 
McLaughlin-Buicks for Canadian 
National Carbon Company; 9 Chev- 
rolets and 8 McLaughlin-Buicrs to 
plete super service station to ac- | William Wrigley, Jr., Company, Ltd.; 
commodate Oakland-Pontiac own- | and 10 Chevrolets to Robert Simp- 
ers. The building comprises three , son Company, Ltd 
stories and basement with a total 
of 43,000 square feet. The most 


quarters necessary, as the old ser- 
vice station on 64th Street became 
inadequate to fulfill the demands of 
Pontiac owners. 

The new station, ultra modern in 


Since actual delivery and <aies are 
made through the dealers in the 


“iled for handling all types of sold. the 
repairs. 

1 floor of the new building has 
becn laid out to accommodate indi- 
vidual service operations. On the 


effects of this new busi- 
|} ness Will be distributed over many 
parts of the Dominion. 


is presented with the arrengcment 

valve transmission and minor over- | Of the main floor, where the minor 
|haul jobs will be handled, while on | Service operations are performed in 
| the second floor a complete stock of | full view of the owner. 


Fy acces= 
a modern paint sible to subway, elevated and other 
nd duco department together with | transit lines, being just one and 


will be made from a completely | and 57th Street, was also formally 


cilitate the delivery of new Pon-|Pontiacs are now being displayed 
tiacs lthere amid a wonderful selection of 
An innovation in service stations floral decorations, 


Comparative figures for February, 1931 will be found on Pages 6 and 7 


















































HUDSON GROUP STUDEBAKER GROUP WILLYS-OV’R’D GR’P NON-AFFILIATED MANUFACTURERS 
| | | | s = | x | = | | | | ' State 
— | eo Iet leg 3 . sei edi « 3 fig] 2)é&it i BI S, | Totals 
s | 2] g |/fe/¢}3] 2 | Ze 28] 2] = i | § Pp) Ey al ale | g 
re = | BE a* | a z ~ Bo |) Bs K é i oo] zg | £|/2,é8& | & = 5 
Alabama, | 5 10 | 7 21 28 | 20 2 22 | 4 7 5 3 1 1| 695 
Arizona | 3 4 6| 3 8 11| 1 1] 1 10 1 | 198 
Arkansas =| #+=4 #4231, £45] 1 Ps ae 7] 2 21 7 2 10 1 | 578 
California | i107 85 192] +18; ~=Ss 64; = 3289 411{ 80| 29 109, 32 £4299 #42118 °+®©62 12 128 28 19 “72 | 278 
Colorado = ae 8 3;  #@ £7 30 41| 27 5 32],~=S 4 12 3 15 1 1 7| 876 
Connecticut | 36 11 47] 3; 10) 37 OY 18] ~=Sd 5 4 33 11 22 14 a] 1,049 
Delaware | 7 3 10} 3 3 6| 10 1 1} a Men 1 6 i" 3| 212 
Florida —t—‘(‘ié* 41 27; —t=—“‘«‘CB‘YS 28 21, «14, ~S«SYS”S “17 | rr a rr is) 8 5 5 3] 1,367 
Idaho — | | eo ae i er a 5) 3 - : : 2 7 131 
Wilinois| ~—~*[| +151;.~2—~=SO77,——=i<“<i«~‘C«*«SBYYSC*~“‘té‘i Yi); BY] 208) 84 242, —22| 12. 104 ~+«85 11; 215 54 "20 37 | 062 / 
Indiana _ | 63 2; «88, 4 #4217 98) 119] 1108 ©64 12, °#3 6 19 21 8 «23 9 4 6| 2.359 
lowa — . - 20; 2~2~SC=«OY] 6 19 25] 39 39] ~«<5 1 8) 8 10 1 3 4| 1,049 
Kentucky | 37 12 49 | 1 11 31 43 | 46 2 48 | 1 7 8 5 9 2 4 5| 1,161 
Louisiana | 2~Ci—I 3| 5 17 22 | 21 1 22| 3 2 5 9 21 4 1 | £01 
Maine | 19 6 2, 3 6 9| 3 2 a " i 60SCté<‘i 5 3 1| 267 
Maryland — ; 45 2, €©64)0CS*i;:C‘<i‘C‘SS 6 ~——SC=«STBzY 40. ~»#3©°7 47, we 16 “15, —O 25 13 2~C*«C‘YS 1,375 
Massachusetts | 166 71 237 | 25 16 130 171} 42 19 61; 3 10 37, —ti«OSO 5 106 —s« 6 13; 15] 2,620 
Michigan ~ | 385 137 472 | 13; ~—«34 95 ~ 142] a 6lCOCMM a ] 109 ~—~—S—«&SSY 25 24 3 39 14] 4,230 
Minnesota | 47 24 71} 6 Sti 2 57) ~~ ~=©65]~—S 82—~—«*2 92, 1 1 49 25 29 14 4 3 | 1,799 
Mississippi  _‘| 2 2| 3 12 15| 15 ] 16, 3 3 14 ] | 451 
Missouri | | 141 54 195 | 22; —S—«22 144, ~—«<BB YS 194 832 226, #©®+9 10 ~=—SCO79—“‘i«tsté‘é«CD 33 99 25 26 33 | 6,222 
Montana —sS ae i: ft wt a wa ios 0 — -.- he 7 i 2| 164 
Nebraska |  #4«©12) 46 °° &«£18f | “1l~C« 15, +19 60° ~—COB 63] K 3 12 1 2 | 954 
Nevada | 1 4. i 6=ChUd|lt(<(i‘i HEC;~‘Cé;rYL!OC<«;! 2| i; 1 2 3 1 | 104 
New Hampshire | iC liy)~SCUTt<i«S:C*é‘O ~12y.—~Ci<‘ tS!” 1 ~—s«i || ay i 6 2 4 | 256 
New Jersey | 130 74 204 | 6~C~*S 23 199 258] 87, £4.23) #«3110f 10 14 67 81 8 9] 45 13; 32| 3,892 
/ New Mexico | 4 3| #7 | _ «<« 2. 2. — oe 1 | 144 
New York | 416, 154 570 | 52 si56| «553, Ssi(itéiGL'SYYSCisit32D|—tsG 425, 917 34 209—Ss«d161 45-213 143 46 55 | 9,994 
North Carolina | 22; 16 #«\438f | | 12; ~~ +4144 16, 17, ——«‘CS 3 4 6 —s«6 | 786 
North Dakota | — 2 i ee ae ae eet eee ee | ee oe — yf z+ a 8 : | 179 
Ohio | 193, 53; "246 | 8) 38] 196, 243] 20437, hl |B 68 6 93 40 ii 22] 4,856 
Oklahoma } 13, 9) ~— 224 TT Ft wT 86M 17 2 oT . 7 8 1] 4 7 3 1,292 
Oregon = =§}=60|~——d' 6|—<“<—ti«‘Y:Cti‘CS.Cé(«C*Y 1 3) 27 — -:-.h hmT.hm”lcOCmCe.hl!UlUh Ue. 14 2; ai 4. 4, 512 
Pennsylvania | 267, —91|_—S 858] 21) 42; 288 346] 281/36) 317, «13, 20 133 123) (29,195, 66384) 82] 7,239 7 
Rhodelsiand | 23, 12) °° °&+«;1\955, | 2 i6 of i #£5S| fi; WF 6mhlU™TCUMSLTLTLCUMMTCUUUUU CULLUM 692 
South Carolina | 15 4 19| 2| 3} 5| 3 3| 2 3 "a 384 
South Dakota’ | ‘5 1| 6| 1| cc a” a aa ee ee 3 1 1| 369 
Tennessee | 18 3 > a ae — hel dh Ue 7 5 1 1| 781 
Texas | 43] 20 63} 10 16582; (sé ii, CtC‘é‘CG 62 | a7 os &4f oO | 2 13, 2 6] 2,834 
Utah | 7 COU 11} 1 | 6| ws ot wos oa ee om ee 210 
Vermont — | 4% ~ 3i 18 | 2 3 a 2; ~—~S=«C*C oe A ee 
Virginia | 43, —so21 64| 4 8 28 ao, 0 429 oo; ef ay 2 2 NH Bo A 2,188 
Washington | 11; #«+14  ~ 25{ 5| 32); #387] 14 ea ee | 29 i; 3 S| 654 
West Virginia’ | 27) 7 34 | 7| 9 Cté«dCGYTCC*«S'G 4 40 | <a 4 1| 17 a, Sti;sSti‘éw*YSCO™*COC*C«GAO 
Wisconsin | S985] 31 126; Ss]: (89 120, 4,—“(ié‘i él: CN 1] 2~—~t« 24 2,85 8 5 47| 2,375 
Wyoming —sis| 10 SS 15] i a a: ee | 6; ae | 10 1 | 338 
Dist. of Columbia} 18 8 26 4 2 33) +439} i 
Line Total 2676| 1151] 286, 475| 3069 2382| 415 189 172; 1329} 1050! 216; 1693; 619; 323) __—445 80,732 
Group Total | | | 3827 | | | | 3830 | | | 2797 | | | | | | | | | i 
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DEALER INVENTORIES duction figure. The company re- | excessive, in view of the low level | month in the four years from 1925 | Feb Kesse 176,300 278,000 479,200 
: ports that it has received orders for | which has existed for some months. 'to 1928, inclusive. In those years |Mar..... *181,000 305,000 515,500 
APRIL Y/ 189, 000 | some 300,000 units, and this means | For purposes of reaching an April | the average March gain was 19.5 per | Apr..... 189,000 310,400 507,400 
| tha dealers will be akie to deliver | 1 dealer stock figure, March produc- | cent., as compared with the 4.4 per eer ore re 306,400 479,800 
lcars to consumers as fast as they | tion of passenger cars was placed | |cent. gain this year. Stocks of new | june. Rises 307.500 459,000 
‘ $ t 5 its > > > es wes a 
(Continued from Page 1) ear them for some time to come. | at 105,000 units. Retail sales in the |cars in the hands of dealers as of | July. weceeee 299.700 457,000 
ee 5 d bey: : | domestic market are estimated at | April 1 averaged 348,700 in the four- lAu g.. ee derct 273.000 401.000 
Other manufacturers have also been While Ford stocks are not apt to/99 900 and exports of passenger | year period. The stocks this year i Sep Tas 260.400 360.000 
increasing their production sched-/}reach a normal status until well into | units at 7,000. This would mean a /are 45 per cent. below that average. oo piers vesees 285,000 339,300 
ules, but these advances have been! the summer, the sampling of dealers consumption of 98,000 units, as | The following table shows the | Nov..... Ne: 183,000 283,000 
purely in line with the public de- }during April will result in some up- | against a production of 105,000, a | estimated stocks of new cars in the |poec..., ....... 151,300 276,300 
: , ras turn in stocks as a whole. Dealers | difference of 8,000 to be added to/|hands of dealers as of the first of |___ 
mand for cars. jwill keep a few samples on hand, | dealer stocks. {each month during 1930 and 1931| «Revised. 
It is likely to be some Monins be-} and this alone probably will result} The seasonal upturn in dealer |and the first four months of this 
fore dealer inventories begin to feel |in a gain in dealer holdings during | stocks in the month of March this | year: ICLASSIFIER ADVERTISEMENTS 
the effects of the re-entry of the | April of 10,000 to 20,000 units. Such |year was substantially below the |} 1932 1931 1930} IN THE AUTOMOTIVE DAILY 
Ford Motor Company into the pro- an upturn, however, would not ke average increase in stocks in that Jan..... 163,100 284,400 455,000 NE ws BRING RE SULTS 


CUMULATIVE NEW PASSENGER CAR 


Returns for today: Delaware, 


AUBURN GROUP CHRYSLER GROUP | FORD GROUP GENERAL MOTORS ee F 















| 4 | | le | | 2 | | 
a 12] | 4 | re :/2f14t12tie| 
ei 6 se 16 |&At}s tel] &e le |s}] & |e }slse ys sie! -& 

~ Delaware | 2 4 7 25 23 24| 41 6 111 2 10 27 197 
Illinois | 7 33 2576 
North Dakota | 171 
South Carolina | ‘ | 240 
Line Total | 3 ; 
Group Total | 1159 | 3184 
Delaware, 1931 | = 7 7| 27 ! 7 36 | 179 179 | 44 4 168 6 18) 34] STH 
Illinois, 1931 | 337 26 363 | 267 193 488 178 ‘1126 | 3153| 31, mi) 469 —«<“T4,=Ci=<“‘ék 525 650 4873 
North Dakota, °31| 2 1 3] 14 2 32 29 77| 254 ai = _ 393 a ~ a 






So. Carolina, 1931 


Line Total, 1931 
374 | 1316 | 4166 | 269 






Group Total, 1931 | 37 


*Not : in pre duction. Austin, Durant, ‘Peerless and Stutz included in the miscellaneo us column, 


“UMULATIVE NEW PASSENGER CAR 


This table is repeated for comparative purpose only. 



































































































































































































































CHRYSLER GROUP FORD GROUP GENERAL MOTORS GROUP 
} | | | s | | | = 

States 5 | " £ 3 |. | = ‘i = | 2. 3 3 | = 3 | g | ‘ 

2 2/ 3 p : 3 | & 3 z 3 3 z = j . 4 3 3 

. ) 2 2 = 2 2 | 2 ° 3 & 3 3 2 = | = = | 3 

<_<} OD | - oO = BR | Be “ - > 2 oO Oo 4 o a & 
Alabama, 1931 | | 6 4 6 6 22 | 323 1 324 | 42 ] 367 1 5 4 424 
Arizona, 1931 | 7 | 7 #2 | i; ”.6—CCcT.ltCia, ~ 136] 37 1 122) Sle oe 
Arkansas, 1931 | | | 14 3 24 27, —i—“‘éww#Y:*CO!#OCTH;:CCSC«TsCi(ts;s*«C AYO i 21864 3| 14, ~—S;,:«C808 
California, 1931 | 185 14 199] +160 169, 309 219 857| 3336, 29 3365 | 608; 101 2492 36 178 359, 3774 
Colorado, 1931 | 6 ©6863 9] 15) ~=CO4)s=(“‘ z!~)~C!~!~C«COY!C8!!C~«sYSC*C“‘éOOOYSCOO€;*CY:*O©€©€©C§N 454) ~—(“(é|CtC‘(‘é‘éiT|:CO™:CKG|CCéiB 
Connecticut, 1931} 27 I 28 | 44) 32). ~2«2«79)~SC*«SD 176 | 389). 1, 390) 105, ol) 450) £#«‘7 42; + «127, "51 
Delaware, 1931 | 1 ? 1] 15 | oo  @ aay 105) 1 106 | 27 3.~C«AS|s—“‘ SCSCY:CO*é‘éMS|:CO#27C«|ltté«C 
Florida, 1931 ~—| 9 a) al] 26. | +90 26)  O8| 682 | oss] om 14 «Gey 2 ~~ 20) 64 864 
Idaho, 1931 | ee ee ae 5 iw ss 386; 115) | ms; 2 | im | &« 9 © 186 
Tilinois, 1931 | 332 27 359 | 159 147 482 137 925| 2598 40 2638-449) 69, 2569 50; 361,448 3941 
Indiana, 1931 | 23 5 28 | 47 62 80 87 276| 1087 1 1088 | 108 3 1080 7 104 155 1457 
Towa, 1931 | 19 2 21 | 43 13 ill 57 224) 1052) 2 1054 | 87 5| 1324 4 116 172 1708 
‘Kentucky, 1931 [| 15 3 is, 46)—“(<“‘z wk” CY 188{ 568, 3 sol] 29) 3 717) 2° ~SsC«d‘G,Si(‘<‘éCS 821 
Louisiana, 1931 | 5 ~ a 7) #«+18 ~§©6©12)—s 40 — 74, 340; °&«|  340f 27 4) 381, 5} 15 2 461 
Maine, 1931 |  if..CUté‘<CS 180~t*~‘«t«‘CC'“ 34,221 - ~ 221 | 17, 4 ~=«2106—— «16 49 192 
Maryland, 1931 | 23/ ~ 4 24,22] 20, #453 37 132; +634~—~S~C=«~S: 634 | 85 9 ~—SC722)—i(sit 8B 955 
Mass.1931 | sli 63 | 80,2, —Ssis47),—s*SS 299] 1287 8 1295 | 265) 20, —«951 36) «138,215 1625 
Michigan, 1931 | 61, Ss«G 67] 93 66 195, 65 419| _-2976 20 2996, 321] 48, ‘1759 24 440| 419 3011 
Minnesota, 1931 | 3 1 4| 21 12 35 36 104, «491 2 493| 44 7 650 1 35 76 __—-813 
Mississippi, 1931 [| | | | 23 5) We 3 32]. 180, «| ~~ +180{ 19| |; i yf <3 6 226 
Missouri, 1931 | 143,12 155| 114 75, «306198 693| 2498 | 13 2511] 355 25, 3485) 19 252| 449 4585 
Montana, 1931__| 2 < o 2, assti“‘(‘iYlt”;”SCt CD 72|_—*:195) T_ 195 | 29 1,301 2) li; 19 363 
Nebraska, 1931 | 7, 2  4| 48) «107 €©6 43] ~—S «85 196| «834 2) 836 | 86) 4,945) T 43,74 1152 
Nevada, 1931 ft aa 1 aij 7 ee 55 
N. Hampshire, ’31 | 1 ae -. Ce 2 oo 5 18 | 146 | 146 | 19) 6 a 25} 18 201 
New Jersey, 1931 | 96 4 100[ 126 45, 160384 365| «1228; 9 1237 | 379 47; 1454) 25 201; 267 2373 
New Mexico, 1931 | ce j gf gH 8 25| 80 Pr 80 | 21 yg a 3) 3 142 
New York, 1931 | 222) 24,246] 255 147 419 148 969| 3156, 53) 3209 | 971 155 3391 73 421) 634 5645 
North Carolina, 31| 7 2 7 7 ‘52 23 114,644 6:46 | 50| 2 571 2 28/ 46 699 
North Dakota, ’31 | _ | [8 2 102 32, +167, ~=6o) ~S—s«éiB J 16| [281 1 9 28 335 
Ohio, 1931 {1547 653A, 23,28 577| 2298 ~=Ss«d'S. ~Ss—i2809] = 276) 31, 2215) 13 364 502 3401 
Oklahoma, 1931 | 6 2; _8f 87] 1855 4 560| 9M 19,785 22a] 83 s«002 
Oregon, 1931 | ae aa a a a 69] — 401 1 ~— 402] o,SC~«dYSC“‘ésK!:!F€6UCN CTC 
Penna.,1931 | 134 9  143{ 204, 129, + ~—=«349|—Ss«a:48 830| 2115 17 2132] 490) 57, 2479) 48 357, 490, ~=Ss—i9L. 
Rhode Island, 31] ___11/ | 12) 13, ~—S=«aA 25; 8 ~60(.~~~*:170) 3] —SsisT3 S400 a & 48 as! 
‘So. Carolina, % ‘31 | em | _:10, 10 24, ~—~=é«<‘aUMT”!SSSS””SC«SBY ae | 31 1 436| | 16} 26 510 
South Dakota, ’31| : oe oe 3 39 a.060LUC TCC |'—<‘<tsé~‘CST 303 | a, —Stsi‘(c;*é‘<‘éiT:;!™FCU CS] Céi 
Tennessee, 1931 | 4 °° ° ~| 4iU 46 7 39) ~~ +16 6) oT 3 my oy CC <e$ SS Ci _ 5s 
Texas, 1931 | 7 3 10| 76 ~SO«49,S*=«‘iK|SC«i]S*~<“*‘é‘éY;CO;*édBOD;=~C*~“‘CS!SO#*#*#«*C@ADY 255] 18) 2048 12 |e 
Utah, 1931 2 a Pe 1| a. -.. =. a if my) oo 2 1% 3, «10 16 227 
Vermont, 1931 | i c= oa a 1| a et 22 | 51 | 51| 10| 62 ] 6 9 87 
Virginia, 1931 [| 9 +2 ~+if 30, 38, +116, 62; ~~-266| 1279 3 1282| 119 6, 1401, 1 38) 178} «743 
Washington, 1931 |__13|~=~=~=~«|~~St*Cté~<C~«SSY]SSCSSC~CYSSC*~*« 26). 127) 303).~CNY:C“<‘<C2X2«+CK*YSCO;#*~ésa;S*~<‘ S 350) 2) 43| 49) «i588 
West Virginia, "3i[ 8 —=«d o| ie 10 43, 23; oa, 295; | 25; 30, 2 338 ly _(35| 63| 469 
Wisconsin, 1931 a ae oe 43, («62 42, «148 47, ~—~—~=CSOD]~S—~*« 4 808 | 144/ 24; ~—«:1050 2) «163 ) 205 1588 
Wyoming, 1931 | {1a i, 19 11) 2B) 80) l 80 | 19| 2) —«:129) i _13 11 174 





Dist. of Col., 1931 26, “371 a es ee | | “48, j l 55| 61 ~ 592 
Line Total, 1931 1667 147 2177 1422 4207 2038 | 38068 244 6211| 740| 39531! 409) 3858} 5919 
Group Total, ‘31| 1814 | l \9844 | | | 38312 | | | | | 




















*Not in production, Austin, Peerless, Durant and Stutz are included i in the miscellaneous column. 
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AUTOMOTIVE DAILY NEWS, 
MARCH NEW CAR of vehicles built for dealer sampling'G M. ZONE MANAGERS Canada, Ltd. The zone managers| sideration traffic hazards when fixe 
es were welcomed briefly by H. A.|ing the rate of compulsory automo- 


and exhibition purposes. 7 
par GATHER IN ONTARIO) Brown, vice-president and general|bile insurance was lost when a 


Passenger car sales in the seven ; . 
SALES SHOW GAIN : ° . ad | | manager. George E. Ansley, assis- | motion to overturn the adverse re- 
March 5 ; the i ‘ance committee 


| . 
states so far reporting for Montreal, April 8—Eastern zone | tant general sales manager, was also! port of insurance 


are as follows and we call attention @ aneaker : sti me defeata 9 9° 
ra OVER FEB. TOTAL to a revised igure for Delaware's |™anagers of General Motors Prod- |® SPé aker of the meeting. was defeated 12 to 23. 
| The meeting was attended by 


| total: jucts of Canada, Ltd., gathered at Mark Smith, St. John zone: E. A.| AUTOCAR GETS ADDITIONAL 








(Continued from Page 1) | Mar. °32 Mar. '31 Feb. ’32 | Oshawa, Ont., for their spring busi-| pyerson, Montreal zone; E.R. Birch- | ORDER FROM NEW YORK CITY 
OS, 564 212 |ness mecting, expressed the opinion |..4 Torono zone. and H. C. Lecky. | Ardmore, Pa., April 8—Autocar 
models. At the same time Ford/Tll. ....... 5,376 11,583 5,062 | that the outlook for spring trade |; oN coaghce : ; a E , Oty a ‘ eens 
sales will probably not show their|Md. ....... 1,499 3,259 1,375 | was comparatively good. With the|~ — | Cc mpany has received an additional 
true form in the April figures, be-|N. D. ..... 261 956 179 |}opening up of business generally, a | a — /order from the Sanitary Commis- 
cause that company will not be able |S. C. ...... 373 1,300 384 |satisfactory volume of car sales is | vse ooo = ‘sion of New York city for nine 
to swing into full production so/|W. V. ..... 668 1,464 640 | anticipated. | Boston, Mass., April 8—A fight heavy duty motor truck chassis for 
quickly, While there will be an im-} Wis. ..... 2,568 5,439 2,375 | Presiding over the gathering was |; made in the Senate in support of 4 | street cle aning purposes, H. H. Coale, 
provement in Ford production over | |C. E. McTavish, general sales man- | measure which provides that the in-| vice-president in charge of sades, 
March, it will be | largely ir in | the way 11,046 24,565 10,227 ‘ager General Motors Products of surance commissioner take into con-' announced 
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REGISTRATION STATISTICS, “MARCH, 1932 


North Dakota and South Carolina 








HUDSON GROUP STUDEBAKER GROUP NON-AFFILIATED MANUFACTURERS 





WILLYS-OV’D Gr’p | 











Statc Totals 


| 
| 


Hudson 
Studebaker 
Totals 
Willys- 
Overland 
Willys- 
Knight 
De Vaux 
Franklin 
Graham 
Hupmobile 
Marmon 
Nash 
Packard 
Reo 
Miscel- 
laneous 




































Delaware | 4 

Mlinois | 139 70 209 3 13 48 245 306] 204 28 232 7 14 14 146 103 18 188 80 18 25 ! 5 376 
North Dakota | 1 2 4 ad 261 
South Carolina 5 ist 4 3 373 





Line Total l 

Group Total | 232 | 332 | 257 | ” 

Delaware, 1931 | 7 11 18 | 7 7] 13 1 14| 1 1 11 7 9] 564 

Illinois, 1931 | 300,125 425, 41 331 372) 251) —~—~« 306 | io, 14 147; 41|—~«287,—~S*«W 32, «SY 11,583 

North Dakota, "31] 9 = 14| 16 16} 53 27 ~=C« Tt i 4 3 11 2 5| 956 
7 3 il} 1,300 


43 190] 14,403 





Group Total, "1937 476 | be 400 | anal ro 378 | | -_ | x - | | 





REGISTRATION ST ATISTICS, FEBRUARY, 1931 


Figures for February, 1932, will be found on Pages 4 and 5 
























































































































































HUDSON GROUP STUDEBAKER GROUP /|WILLYS-OV’R’D GR’P NON- AFFILIATED MANUFACTURERS 
| | & 3 | | s : 

—— 8 | .s © | $ | ' = .z E = | E 2 | é = | g a Totals 

z $ = So & | © & ge | ete 4 Ss “s | & E ; € | vs 

& : 3 FE; £/ 8 $ efi/fe| 3 = a * E | 3 < © z¢ 

g | s | % 2 ¢ | 8 ° = = he c gE | € - eating i gs | = 

o | = | & a<~| @i és & | sO; ee) £ « «e | oO ze | Ss z & a} #5 
Alabama, 1931 | 3 2 5} 14 14| 6 1 7| 4 5 4 8 2 ] 2| 821 
Arizona, 1931 | 7 3 10| 1 12 13 | 4 4] 1| 5 2 li 2 1| 395 
Arkansas,1931 | 3| #«=+11| #&+;.4| | #|. i +aif 2 | ay [| {| Wy j{_ «15 | Sf 107 
California, 1931 |[ 142116 258 | 25 318 343 | 89 50 139 | 27 128 95 28, ~«184)~—SC«d108 49, 243] 9,797 
Colorado, 1931 | —_30 26 56 | 3 22 25 | 99 3 102 | 2 19 10 5 35 2 5 15 | 1,367 
Connecticut, 1931 | 47,34 si} = —66lti“(‘<i‘s]CSOt#*é«éSSA;*OO~#~#~#~«CSYCSY 8  2lj | 10) 18 £31 #1 43 31 ~=—so6—“<‘é‘~éS*YY!:C~*;*‘C*;YCGOD 
Delaware, 1931 | 7 6 (134 1 |. wn OU a Uh e,lUre ll dU _ -—_ =. 3]. —Sst«‘«é HO 
Florida, 1931 | 52 37 89 | 6 23; —St«té“‘«‘«‘ 18 3 21] - 7 ay 1% 13 25 10 20} ~—~—=«d12,904 
Idaho, 1931 | HO 9| - ~ 6 ~ -. of 9| ~ ~ 7 gn i. 7 4 gj 7 °° & 388 
Illinois, 1931 — mS 244 134 378 | 43 307 350 | 291 50 341 | 30 89 130; 68,206 124, 48 145| 9,772 
Indiana, 1931 —- 100 39 139 | 55 55 | 156 12 168 | 2 23 21 32 44 12 11 19 | 3,375 
Jowa,1931 | 85 39)—¢C«*«=“‘<‘«~ 7 KRYT!C«éiSCi‘<‘ C‘C!#O#*‘#S]”~#~™~™~#«GS34~=«é}SCiOD1 219}. #~| 21; +~«i14,~—~Ct«<‘(is‘«‘C 39—~t«<“‘CS 5) + 25[ ~—-3,530 
Kentuc ky, 1931 | 48 17 65 | 3 21 24 | 135 10 145 | . 2 5 j 13 15 5 6 21| 1,926 
Louisiana, 1931 | 2 9 «lt 3 10 ~—SCS=«@S;SY 3 3 6 | 2 4 20 4 4| 956 
Maine, 1931 a a 33 | 2 , 10; 12] 17 5 22 | — 4 2 3 6 5 3 3| 542 
Maryland, 1931 | 37 22; S9| 5) | 55) 60| sa,—i=<“‘ié‘( 3). SLi‘ t*é<‘i SCO! 8 2078 
Mass., 1931 a: 98 306 | 28—~C~<“‘«‘“;;*«*CNKSY:SSS*«dC'Y 39 15 4; 2S tid]S( (‘éa,:!O!Cl CSO 18/104 43 16621] 4,077 
Michigan, 1931 | 263, 122 385 | 2-—ié<‘(U”;*~«C|~”C«SSYCSC*«éKGOOM 40 500; | 2 76, 4,~=i<“‘éiwy:~!~ CCC] 7,817 
Minnesota, 1931 | 31/2354] 1; 42 eo; cs v7 &2«X2€=2 i. wv a 2 #6 we ww  *W 194 1,678 
Mississippi, 1931 | _—‘6 ] 7} #2. a: ) | 8 3 :.)hCUtC a~C:«‘CQ 14 | | 485 
Missouri,1931 =| 199 60 259, 22 | ——-:138—i“i«Ci YTD 843 | | 9 88 87 96 147, 68 34; 113] ~—s_ 9,848 
Montana, 1931 | 13 s060tC“‘iéakTY:O!OUCUTCUOUO~«T;té‘<‘iéi ~~CQY 27 —_— it. «6 6S 7 f+ ww if ¢ os 748 
Nebraska,1931 | 31/1647 | 55) sof 12, #13 136 | “yay 8 8 20 6 6] 12 — 2,503 
Nevada, 1931 | 4 1, a i ~SOté«‘<CzY 2 - {tt wt a « 's y-y  ; . | @. 132 
N. Hampshire, ’31|[ 15) 828 | ] 12 3y)0tC<“‘(c]:St*t<‘i;:SC‘C‘étLY ~ 2 ] ] 4 4 | = 3f 438 
New Jersey, 1931 | 165). 83 248] 42) 186 228,75, ~=Ss«O|Sti(‘(<ié‘iz ST 33. 49, «67; 22, 148 69 34 S56]  _—_—5,194 
New Mexico, 1931 | a Se | ae 4 i 2 oe ee ee en ee ee ee ee Se ee ee ee 
New York, 1931 | 381 175 556] 75 448 523| 486 184, #4670, | «469 150) 167; 82) 366 210 87,85] ~—S—«s13,034 
North Carolina, 31[ 38, 24 62 | wo] sof aa] | 25] “1 7 3 a7 9 2 3 4f 1,602 
North Dakota, ’31 | 6 3 9 | 10 10} 39, (séi YCt(‘CiéiéN* | _—— a: .. oe |, eee 
Ohio, 1931 = | 245, 115 360], Ss 21)—=i“(_<‘Y”t~SédS|:~O2O2O!~€«C«85 ~~ «C678; ~=«12 ~ B10 | 1 ~ 26) 58 81; 57 133 43 33; -101{ —=—8.339 
Oklahoma, 1931 | 11;  #«+110; #.2if 8 + «| #4418  +«.26f 49, &42«®|41f 50] ae: 19 ay @q oo my @ 10] 187 
Oregon, 1931 a 28; «2 — —<—.|6 UmL.!vCh Um” h Ur. CU 2 4 +4; +15 10 ~=5{ =f 1,138 
Penna.,1931 | 304,132) 436| 36, ~«=«~#~=~| + +i(ol4, 250] 220; 70; 200; #| 39| 130 121| 64, ~—=«187,—Ss«d134) 38] 124] 8,839 
Rhode Island, 31}. 14 = 8)~S—t*té<‘é«SiYTC‘C“‘“ 19 Se a ee UL ee 1 12, ~—S«|_Ss—“‘iA|: ACS 
So. Carolina, 31 | 14) 13) 7 eos te ee ae ae ee ee ee 1| a a 2 3, CSD 
South Dakota, ’31 | 10; —tiéC8| 18 | | | = “22, ~—«46) 3 49 | qh CS si ij 1,074 
Tennessee, 1931 | 21; 4  25f 2 30 32] —s«19 4,28 | |. -— - 1 187 3 4| 1,258 
Texas, 1931 | 31/ 30, ~— 61]_—Ssi5 | 125 140} 1011218 | y, 4 55) 31 15] 57] 16 31,57] 5,298 
Utah, 1931 | 25, 12 37 | Pn a + 4) 1| 10 q | & 3 g 13| 499 
Vermont, 1931 =| 22 6 28] | 2 2] + =~6 | —6| fe oa ‘I Dee Pee ee ee 
Virginia, 1931 | 102 45 147 | 7 &2| 33} oof oa 7 59 1| 18; 29| 13} * 37 18,7] Ss 0], 686 
Washington, 1931 | 32,13, 45 | | |  olj 5) sf  59| 3 12| 45, | SsidS]C CY 841,890 
West Virginia, ’31[ 24) 15) 39] 1| [14] 15{ 40 6 46; 1) 14| qi‘, CST si, 2 
Wisconsin, 1931 | —_ 93 52 145, «14 | 85 99,95, ~—Ss16; SAY ] 4 24, S27, ~Ssi]Ssid0}C2| 13] 98,884 
Wyoming, 1931 | 13, 4 ; | 8 — a. oe 9| ae 4 i ee a 
Dist. of Col.,1931 | _18 | ae 35). oS 16 4 17] 1,338 
















129,210 


Line Total, 1931 1610| 


Group Total, ’31| 
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Franklin Gives Added Details 
Of 12-Cylinder, 144 W.B. Car 


(Continued from Page 1) 





backed liners, Oil is forced into a)\in the forward half of the frame. 
header, thence into cach main bear- This is a new frame construction 
ing, one to connecting rods, and! for Franklin, 

finally is sprayed through drilled | Demountable wood wheels are 
holes against the cylinder walls and|standard equipment, wire wheels 
wrist pins. After the oil returns to |special. Tires are 7.50 on 17 inch 
the sump it is pumped through a/ drop center rims. 

cooler consisting of honeycombed| Four body models are included in 
passages directly into the pathway | the cylinder line, as follows: Five- 
of the incoming air before it is again;passenger sedan, seven-passenger 
circulated through the system. |sedan, limousine and four-passenger 

Carburetion is by a Stromberg | brougham. 

dual down-draft instrument, which General Equipment—Wind shield 
gives separate nozzles and venturis| and all windows non-shatter glass, 
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FINANCIAL NEWS 


ROLLS-ROYCE 


Rolls-Royce, Ltd., manufacturers of 
luxury automobiles and airplane en- 
gines, learned today that theirs was 
one of the few companies showing 
profits in 1931 as great as in 1930. 
Lord Wargrave, presiding at the 
meeting, said that while sales of 
expensive automobiles had fallen 
off owing to the depression, sales of 
airplane engines had offset the loss. 
A heavy loss was incurred by the 
American company, but Lord War- 
grave asserted that the directors 
never included the shareholdings in 
that company as a part of the Eng- 
lish company’s assets. 


ALLIS-CHALMERS MFG. CO. 


London, April 8.—Shareholders of 


for each bank of cylinders. This mix- 
ture, it is stated, is forced into the 
combustion chamber under pressure 
of air traveling as high as 110 miles 
per hour by the supercharging unit. 
An air cleaner, air silencer and 
flame arrester are included in the 
carburetion system. The fuel tank 
holds 28 gallons. 

The ignition system 
Remy unit, 

The transmissicn is a three-speed, 
embodying the roller type of free- 


is a Delco- 


Detroit, April 8—Unfilled orders 
of Allis-Chalmers Manufacturing 
Company on March 31 totaled 
$7,221,000, compared with $7,363,000 
on February 29, it was announced 
yesterday. Orders at the end of 
March show a decline of $668,000 
from a year ago. The directors of 
the company will meet in New York 
tomorrow to act on the 12!, per 
cent quarterly dividend. 


double automatic wind shield wiper, 
‘hydraulic double-acting spring con- 
trols, cigar lighter in instrument 
board, two package compartments 
‘in instrument board, front and rear 
full-across bumpers, robe rail or 
strap, oil quantity and _ pressure 
gauge, fender lamps, two toned 
horns, thermostatically controlled 
hocd fron: shutter, Borg-electric 
clock, spare wheel and carrier, spare 
tire lock. 

Closed car Appointments—Two in- 










- 
HOLLAND FORD COMPANY 
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SIDE ViEW of the new Frank!in supercharged, air-cooled twelve- 
cylinder engine, showing the transmissien assembly 


visors, Australian 
upholstery, 


folding 


Synchromesh side sun 
| broadcloth 
mountings, 


Wheeling mechanism, 
is used, with silent second 

The rear axle is semi-floating. The | plated 
gear reduction, 4.45 to 1. Brakes are 


wool | 
chromium- 
center 
/arm rests in rear seats, velvet carpet 


hycraulic, with centrifuse brake/in front and rear of all models, 
drums 15 inches in diameter by 2'4-|corner lights in seven-passenger 
inch face |sedan, five-passenger sedan, club 


The springs are semi-elliptic, sixty 
inches long for the rear suspension, 
and forty inches in front. They are 


brougham, step light on seven-pas- 


| with ash trays and lighter in rear 


incased in metal covers and are|compartments, foot cushions. For 
mounted on ball-bearing shackles.| limousine only, rear compartment 
‘ . . ho : video ° a | 

Ride control is provided for the} c¢lock,. telephone, package rack and 


rear spring shock absorbers, 


ar _ | pillow, 
[ne front axle shows some varia- 


}CRUDE RUBBER SHIPMENTS 





we tion from previous Franklin prac- 
tice. The axle is Straight instead | DROP DURING MARCH 
of being bent to clear the fan hous-| New york, April 8—Malayan 
ion of raed ae The = of the | shipments of crude rubber to the 
welve being in front o ne fan) United States during March 
housing, bending is unnecessary. le . 9495 sg . = 
a” da.” debian Ge ei amounted to 24,254 tons, as com 
os oe ne gear aad “ “we pared with 26,131 tons in February, 
Caciness in the steering, tne leibia declinee of 7.2 per cent. The 
front spring is shackled at both |decline from March, 1931, when such 
“—, — i. te tii j exports totaled 31,307 tons, was ap- 
1e frame is e drop type,! proximately 22 . ¢@ accord- 
providing a floor line 21%. inches |Ing to figures cabled to the Rub. 
from the ground. Braces and cross|pey Exchange of New York, Inc. 
membe;s combine with a box sectiong———____________. = 
a | 3 
3 le 
a 
~ 
j 
~ 


A LEFT side view of the Franklin supercharged, air-cooled engine, 
which develops 150 horse power. The air duct, extending from the 
rear of the fan housing, to the carburetor, acts as a supercharger, 
forcing the mixture into the combustion chamber under the pressure 
of air traveling at the rate of 110 miles an hour 


| Senger sedan, limousine; smoker sets 


New York, April 8—Ford Motor 
Company, Holland (controlled by 
Ford Motor Company, Ltd.), net in- 
come for year ended December 31, 
after expenses, interest and other 
charges, was $970,687, equivalent to 
$19.41 a share on 50,000 shares of 
capital stock, against $1,538,529, or 
$30.77 a capital share, in 1930. 





Parts Terminal Plan 
Discussed at Meetin 





(This is the second installment o 


a report made by Ralph C. Rognon, 
chairman of a committee of repre- 
sentatives interested in the forma- 
tion of the Eastern Automotive Parts 


Terminal.) 


By RALPH C. ROGNON, Chairman| 4. 
talk of 


There has been much 
strengthening the dealer’s financia 
position through the medium o 


more profitable service departments. 
This can be accomplished, but would 
have been far easier had the manu- 
facturers the foresight to begin ten 


years ago. 
How can the dealer, 
with the expense of heavy inventory 


only for the make he represents 


parts which are available for 
makes? 
Would not the dealer be far bet- 


which do not sell in competition 
with the jobber, and establish him- 
self in a position of reduced over- 
head expense and the ability to ob- 
tain parts for his own shop for all 
makes and models with its attend- 
ant increase in the volume of service 
business he could obtain. 

The vehicle manufacturers have 
developed highly efficient organi- 
zations in their parts departments. 








FREUHAUF TRAILER 
Detroit, April 8—Freubauf Trail- | 
er Company, including subsidiaries, 
net income for year ended December 
31 was $106,650, equivalent to 46 
cents a share on 166,436 common 
shares, as compared’ with $103,012, 


or 44 cents a share on 161,436 com- ‘ 


mon shares, in 1930. 
GENERAL PARTS CORP. 
i 


New York, April 8—General! Parts | 
Corporation and subsidiaries report | 
for year ended December 31 net loss | 

| after depreciation and other charges 

of $23,253, contrasted with net profit | 
of $118,240, equivalent after divi- 
dends On $1.20 preference stock to 
59 cents a share on 102,100 no par 
common shares in 1930. 


WESTERN AUTO SUPPLY 
Kansas City, Mo., April 8.—West- | 
ern Auto Supply had gross sales of 
$96,700 in March, compared with 
$800,900 in March last year, a drop 
of 25.4 per cent. For three months 
sales were $1,809,000, compared with | 
$2,150,000 in the same period last 
year, a drop of 15.8 per cent. 
MODINE MFG. CO. 
New York, April 8—Modine Man- 


ufacturing Company declared a 15- | 
cent quarterly dividend on the no- | 


par common stock, payable May 1 
to stock of record April 20. This is 
a reduction from 25 cents paid Feb- 
ruary 1, 1932. 





Wheel Base—144 inches, Tread 61 
inches. 

Chassis Lubrication—Zerk. 

Rear Axle—Semi-floating. 





Wheels — Demountable wood 
wheels, standard. Wire wheels, 
special. Tires, 7.50 on 17-in, drop 


center rims, 

Gear Reduction—4.45 to 1. 

Springs—Semi-elliptic, fronts 40 
inches long, rears 60 inckes long. 
Ball-bearing shackles. Anti- 
shimmy trunnion block on left 
front spring. Ride control on rear. 
Anderson meta] spring covers, 

Brakes — Service, 4-wheel hy- 
draulic with two internal expand- 
ing shoes, 15 in, diameter by 214 in. 
face. Drums are centrifuse. Hand, 
double-acting contracting band on 
transmission drum. 

Engine—Twelve-cylinder, 3'4 in. 
bore by 4 in, stroke—398 cubic inch, 
150 horse power. 

Oiling — Recirculating system 
with force-feed. Ten-quart oil 
reservoir. Oil filter. Oil cooler, 

Crank Shaft—Seven bearings. 

Connecting Rods—Steel, I-beam 
type; steel backed bearings. Bronze 
wrist pin bearing. 


| loguing 


; manufacturers in order 
{complete line of merchandise. 


Franklin-12 Specifications 


nickel-iron. 
ally of aluminum ailoy with cooling 
flanges cast integral with head. 


resist iron. 


duplex, 
attachments; 
charger, air cleaner, 
and flame arrester. 


—Declo-Remy. 


speed; syncro-mesh, free wheeling. 
two inclosed universals, 
shaped reinforcement. 


gallon tank at rear. Gasoline pump 
and filtes. 


Willard. 


There can certainly be no fault 
found with the source. Their sys- 
tems of inventory control, cata- 


vorably With their efficient manu- 
facturing methods. 
I believe it is because they have 


developed these set-ups and carried | 


on through the dealer as a part of 
sales program, that they 


ability of the dealer as a parts mer- 
chant to other consumers than their 
own customers. 

The dealer has failed in this re- 
spect because around him has grown 
a market of thousands of vehicles of 
different makes. 
available merchandise to sell 
market. 

The individual manufacturer has 
coniined his efforts to selling parts 
to his own dealers and helping them 
merchandise service so that they 
will have more customers, and, 
therefore, consume more parts, 

The consumption by “all shops’ 
of parts for all makes of vehicles is 
too great a market to substantiate 
any argument that the 
turers will not make a strong bid 


this 


for this business. 

To accomplish this, several im- 
portant considerations must be 
borne in mind: 

1. The market is composed of 


shops handling all makes of vehicles. 
Therefore, there must be a collective 
merchandising investment by all 
to offer a 





Wrist Pins—Floating in connect- 
ing rod and piston. 

Pistons—Aluminum Invar-strut 
with four piston rings with oil con- 
trol feature. 

Cylinders — Cast 









individually, 






Cylinder Heads — Cast individu- 







head. Material, 
Valve seats, Ni- 


Valves — In 
Silchrome No, 1. 









Timing Chain—Silent chain. 

Carburetor—Special down-draft, 
Stromberg with Franklin 
combination super- 
air silencer 







| 


| 
| 
} 













Ignition, Generator and Starter 









Clutch—Improved dry-plate. 
Transmission — Silent second 









Propeller Shaft — Tubular, with 







Frame—Channel section with box 










Gasoline System — Twenty-eight 







Battery — Six-volt, extra large, 













burdened 
and with the ability to sell parts 
expect to compete with the jobber, 


who handles only the faster moving 
all 


ter off should he be relieved of the 
burden of heavy inventory of parts 


and shipping compare fa- | 


have | 
neglected seriously to consider the | 


He simply has not | 


manufac- 


| 
| York 
| 
| 


f 2: There must be a reduction all 
along the line in costs of shipping, 
warehousing and distributing. 

3. Complete stocks must be com- 
bined so as to make them available 
for an efficient system of distribu- 
tion. 

A concerted merchandising 
program must be evolved. 


1} 5. The needs of the consumer 
f must be served at the right net 
price. 


The obligation of the manufac- 
turers to assist the maintenance in- 
dustry in servicing the vehicles they 
have made is an obligation to the 
public. They have the resources, 
technical data and incentive not 
only in profits but to protect their 
own reputation, 

This industry cannot afford not 
to recognize all competent repair 
shops as an integral part of the in- 
dustry as a whole. 

The maintaining of motor vehicles 
is rapidly progressing into one of 
the most important industries in 
the country. With  $2,330,000,000 
spent for service labor and $1,555,- 
000,000 spent for repair parts and 
supplies in 1931, it is only natural 
that changes in policy must keep 
pace with this rapid growth. 

Harry Cobleigh of the National 
Automobile Chamber of Commerce 
presented a plan in the form of a 
glimpse into the possible future at 
a meeting of the New York service 
managers last year. His visiori was 
| central repair factories as a whole- 
sale trade operation. I believe, for 
handling major repair operations 
and reconditioning of used cars, 
}such a plan is just around the cor- 
|ner, This industry is finally becom- 
jing “service minded,” and the vol- 
ume of business justifies many 
changes. 

Any solution of such an enormous 
problem must of necessity be ap- 
| proached by reducing activities from 
/a national aspect to a localized op- 
eration and then working on a plan 
;that will take into consideration 
|known conditions in a specified ter- 
ritory. 

We. are making a study of this 
| Eastern market from Binghamton 
over to Boston and down to Balti- 
;}more. In a market of this magni- 
tude, covering a comparatively small 
|}area, the increase in traffic of re- 
| placement parts to service the 4,213,- 
,515 motor vehicles in this territory 
|has reach such proportions that we 
| believe that the only economic solu- 
| tion of the problem is to house com- 
| plete stocks in a modern centrally 
Icated warehouse from which an 
efficient program of distribution can 
| be maintained. 
| In this readjustment period the 
necessity for reducing costs is es- 
sential, and in order to work out 
'economies in parts distribution it is 
necessary to make an analysis of 
this market. 

The following figures are taken 
|from the trade papers, and while 
they may not be entirely accurate, 
|are comparatively correct, and are 
j at least sufficient to illustrate the 
| arguments: 
| The automotive market during 
| 1931 represented a gross figure of 
| $10,567,960,000. Repair parts and 
|supplies amounted to $1,555,000,000. 
There were 26,190,083 motor vehicles 
| registered throughout the country. 
| With complete available stocks 
for all makes and models centralized 
in the metropolitan district in New 
it is interesting to compare 
the registration figures that show 
the enormous market to which it is 
possibie to distvibute parts by motor 
truck. 

Manhattan and Bronx registra- 
tions give us a total of 313,379 ve- 
hicles. Within a radius of fifty miles 
there are over six times aS many ve- 
hicles, or a total of 1,943,782 vehicles, 








| 


| Within a radius possible to reach by 


fast motor truck there are 4,213,515 
registrations. 

Comparative figures that we are 
concerned With are intended to 
show the savings possible by elimi- 
nating duplicated stocks through- 
out the territory and centralizing 
complete available stocks at a cen- 
tral location as a warehousing 
operation. 


(To Be Continued) 
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